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Company Overview
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Traffic Broadcasting Off-line Event
Company
Overview

A game media platform where genuine gamers visit

A game-related website, where teenagers and those in 20s who play game the most, visit and look for information
A genuine game media platform with some of the audience in 30s who possess high purchasing power

Total subscriber m | Daily visit m | Daily page view [RPHJIIITINM | Daily created post m | Daily created comment JPAUR{TJVEETTe!

Female
29%

Age ratio Gender ratio Platform

More than 80% of the

total visitors are in 10s

to 30s who frequently
re-visit the site

We currently operate the biggest online PC and
mcbile game communities in South Korea, and thus
provide an environment that users can visit the site

anytime, anywhere, without any difficulties,
regardless of platform

Based on visitors in 20s, gender ratio of
male to female is 7:3.
INVEN is a website where experienced
male gamers constantly visit



Traffic
Company
Overview

INVEN , website that is mostly visited by teens to 30s

Korean Click Game Information No.1 Ranky.com Game Media No.1

Mezzomedia 2020 Mobile Game Industry Analysis Report

Q. Mobile game webzine - community experience Q. Mainly used game webzine - community

multiple responses multiple responses

Usage
ranking

1 INVEN INVEN INVEN R Webzine
2 R Webzine R Webzine R Webzine INVEN
63% -

INVEN R Webzine H Webzine G Webzine T Webzine c Most used webzine, number 1 in the overall age of the community

All 20s 30s 40s




Broadcasting

Company

. Production
Overview

e-Sports/ On-line Launching Show & Seminar

X Propose to form a partnership to brand partners first (operation cost is separate)

Can conduct in various size from one time competitions to seasonal leagues based on the desired planning such as the platform, budget, etc of the game.

Can conduct the operation of competition, promotions through coverage, on-line / off-line relay broadcasts at once.

Ja-Nat-Dae 2021 (LOL Contest) SNat-Dae 2021 (Stars craft Contest) Summoners War World Arena Season 17
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LEGION INVEN

Online Launching Show & Seminar Click the image to redirect to the video.

Combination with broadcasting content for contact-free promotion as the off-line event was restricted due to the pandemic

Can use the produced videos as a second viral marketing purpose by exposing them to various channels.

Product advertisement and review on air
by influencer

Branding through CG and videos during

Direct communication with users

®OMEMN

PLAY TO PROGRESS

ASLIS ZUg0 Al2|x
AHHIO 21 ZX01s MEHE

PLAY TO PROGRESS! OMENZ} 17| X| 2 S%F A%}


https://www.twitch.tv/videos/1068061552?filter=archives&sort=time
https://www.twitch.tv/teaminven/video/1097490974
https://www.twitch.tv/videos/1047563708?filter=all&sort=time
https://www.twitch.tv/videos/687163506
https://www.facebook.com/watch/live/?v=1429847833889881&ref=watch_permalink
https://www.twitch.tv/videos/687163506

Company Off-line Event

Overview

Off-line Event

X Propose to form a partnership to brand partners first (operation cost is separate)

Off-line Event and G-Star

Off-line events customized for the needs of clients from planning for products advertising to follow-up content

Capabile of carrying out various promotions, including independent booth setting, broadcasting, contest, event,

and stage for G-Star client

Samsung Odyssey university students game
festival
st _l_m..._‘.u‘ i .

LG V50 Festival
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2021 G-Star INVEN Booth

Click the image to redirect to the video.


https://www.youtube.com/watch?v=yJjBakGPiGo&t=1818s
https://www.youtube.com/watch?v=qXxCD-zsy54
https://www.inven.co.kr/webzine/news/?news=265087&sclass=0&page=2
https://www.inven.co.kr/webzine/news/?news=265165
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Brand Partner
Introduction

Brand Partner Major
Introduction Partners

What is an INVEN Partner?

Itis The fastest and most effective multi marketing platform

to advertise the brand to gamers and Millennial and Gen Z through various channels of INVEN

EH
Article contents and
press release

Produce various contents
that gamers can sympathize

&R

Exposure to portals and
external sites

Can expose to major
Korean Portal sites

QL

ili

Events

Effective promotions
Through diversified events

>

Landing Website

Provide PC / Mobile Landing
website

(For silver grade or higher only)

'3

Like & Subscribe

Attract to brand websites and

Provide a subscription
notification system

ER

Service AD

Provide a service AD for
effective promotion

INVEN WEBZINE &
Community

PC / MOBILE / Console gamers

Effectual promotion to
diversified targets

IT INVEN

IT media for gamers




Brand Partner
Introduction

Characteristics of Inven Brand Partners

A multi-marketing platform where you can meet gamers most efficiently and naturally.

SNS/Blog/Online Cafe Brand Partner

Expose to random non targets Expose to gamers and Millennial and Gen Z
Unilateral information delivery Organic Communication
Difficult to attract through product contents Easy to attract through product contents

Run High-Cost, one-time advertisement Effective marketing and branding

10



Major
prang Prtner
Introduction

Major Partners

With a representative brand of fields, we are collaborating on many projects based on partnership.
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Chapter 03

Brand Partner Products

Composition
Review/Article
Cover/Interview
Events
Landing Website

Like/Subscribe

12



Brand Partner Review/Article ~ Cover/Interview  Events  Landing Website  Like/Subscribe
Products

Brand Partner Composition

With Invents Brand Partners, brand the products with diverse service
User-friendly approach with an extensive platform including articles, event, broadcasting, etc.

Advertisements

Report
Article

Planning

Article .

INVEN

Brand Partner

Landing
Website

Events

Review

13



Products

Reported article
Domestic and international IT media coverage of INVEN contents
All content will be distributed and exposed in different pages.
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All of IT INVEN contents are distributed and exposed through
various channels.

Domestic and international IT media coverage
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Brand Partner Composition Review/Article Cover/Interview Events Landing Website  Like/Subscribe
Products

Special Article & Product Review

Feature articles and product reviews to attract sympathy from the gamers by special force
Deliver various information about the brand and products
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https://www.inven.co.kr/webzine/news/?news=238372&site=it
https://www.inven.co.kr/webzine/news/?news=238372&site=it
https://www.inven.co.kr/webzine/news/?news=245936&site=it

Products

Article providing source (it is requirement)

Creation of intuitive and simple contents through sources produced by partner company such as video contents.
(Short article, reporting material, review and special coverage are available according to source concept.)
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% Filming does not take place in INVEN. Further contract and discussion are required if filming of original source is needed Click the images to link to relevant arcticle. 16


http://www.inven.co.kr/webzine/news/?news=232974&site=it
http://www.inven.co.kr/webzine/news/?news=233834&site=it
http://www.inven.co.kr/webzine/news/?news=233323&site=it
http://www.inven.co.kr/webzine/news/?news=233323&site=it
http://www.inven.co.kr/webzine/news/?news=232974&site=it
http://www.inven.co.kr/webzine/news/?news=233834&site=it

Brand Partner Composition Review/Article Cover/Interview Events Landing Website Like/Subscribe

Products

Special Article & Product Review

Feature articles and product reviews to attract sympathy from the gamers by special force
Deliver various information about the brand and products
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Looking for IT relevant issue and covering it / conducting an interview

”»

“Effect of and

The coverage of the biggest national game show G-star



https://www.inven.co.kr/webzine/news/?news=258673&vtype=pc
https://www.inven.co.kr/webzine/news/?news=264100&vtype=pc
http://www.inven.co.kr/webzine/news/?news=190911&site=it

Brand Partner
Products

Event Type

Carry out effective advertising with various events in collaboration with other brand partners

Quiz Event
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Simple quiz, collaborating with a game company

Brand Promotion / Exposure

Leaving comments on
article event
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Perform a comment event in connection with review articles
Product promotion effect through a high number of view

Comment Event

Experience Event
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Anyone can join easily
Advertise products through comments/SNS
sharing events, which anyone can join easily

Photo Event

o of 7]
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Experience posts by YouTubers/Bloggers

promote brands and products to multi
communities

o= 71zt
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BRASE AE 2EN0

With photo events,
brand the image of sustainable management

Through various methods including voting,
even after the purchase

Attract interest with creative and innovative
events



Brand Partner

Products

Float notification event (support for only a platinum level or higher, prior consultation is required)

For the mega-sized events, provide a float notification to all INVEN communities

[PC] [MOBILE]

X Single, press releases, special articles, reviews, and other
simple content cannot be exposed

X In the case of supporting a prize worth 500,000 KRW

X In the case where all INVEN members can participate

> Support around 6 hours of exposure time depending on an
event

X Prior consultation is required(at least 1 week before)
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Brand Partner

Products

Event Exposure Area

Expose various areas on INVEN WEBZINE Main page and community

INVEN WEBZINE MAIN PAGE GAME COMMUNITY MAIN PAGE

SKIP SKIP

Exclusive for brand
partner event

V

IT Information &

Estimate Tab \ SKIP

@ Brand JH0I0i=2 51z 44m0) oo s

snusuno G po— @msi intel Leanlback LEGION
omEn (v o

Brand Partner
Common Area
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Brand Partner Composition

Products

Gallery Exposure Area

Review/Article Cover/Interview Landing Website Like/Subscribe

Display the event banner at the upper ‘Open Issue Gallery’ and ‘Purchase/Unboxing Gallery’
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X It is subject to change according to the operation status of the gallery bulletin.
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Brand Partner Landing Website

Products

Opening of Ianding site (available from silver grade)

Provide independent domains that support both PC and mobile platforms, landing sites are exposed to portal searches.
Easily manage the landing site from the administrator page.
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https://m.inven.co.kr/legion/
http://msi.inven.co.kr/
http://legion.inven.co.kr/
http://legion.inven.co.kr/

Like/Subscribe

Brand Partner
Products

Brand Like/ Subscribe

When Like/Subscribe to the brand, provide the INVEN points to attract to landing websites.
Obtain additional indicators through exposure to external SNS and brand events along with brand exposure

X Different benefits are provided to a brand partner depending on their package grade.
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Brand Partner Like/Subscribe

Products

Brand Like/ Subscribe

Encourage users to continuously access brand websites by providing INVEN points if they click Like 3 times a day
Providing monthly special points regularly after a brand partner begins to subscribe, prevents canceling the subscription

X Different benefits are provided to a brand partner depending on their package grade.

Provide special monthly points after subscribing

Example of providing points for a Like
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Like/Subscribe

Brand Partner
Products

Brand Like/ Subscribe

Sustainable branding utilization is possible through DM and float notification for a new product article based on subscribers

X Different benefits are provided to a brand partner depending on their package grade.

™
"

Example of DM to a subscriber New Product Related Article Notice to Subscribers
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Brand Partner
Products

Composition

Review/Article

Integrated Report Management

Provide a performance management website for easy data management,
you can see external SNS & event click rates /subscription and Like Status at a glance.
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Chapter 04

INVEN Service AD Promotion

Effective Marketing
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INVEN Service AD

Promotion

Effective Marketing
The biggest traffic for a game webzine with 1,400K of daily average UV, and 100M of daily average PV
Execution of effective marketing on main spaces of PC/Mobile utilizing 100% gamer traffic
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X As it is a service advertisement to assist the brand partner’s operation, it is different from a general advertising product.
X Provided advertising space and exposure amount is different by package.
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INVEN Service AD

Promotion

Advertising space

INVEN Advertising Space provide effective promotion methods for brands and products
Expose the brand through WEBZINE's Main & Game Community advertisements

[PC]

Right
Banner

M.Bottom
Box Banner

Intermediate
Banner

INVEN Common Area
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INVEN Service AD
Promotion

AD Report

Provide an advertising report to check the exposure, click, and click rate on a website

Effective Marketing

Able to check data in real time by accessing a report account
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X As it is a service advertisement to assist the brand partner’s operation, it is different from a general advertising product.
X Provided advertising space and exposure amount is different by package.
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Chapter 05

IT INVEN

IT INVENT Introduction

Partner Banner Exposure

Back Skin Banner Exposure
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ITINVEN

IT INVEN introduction

IT INVEN Introduction

IT media for gamers
Communication ground for IT & game users

[ Link to IT INVEN ]
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Aol 1% T ojeio

Rz gese ey

B2 & 8i218} i lojofF St

FHaARY

crucial

y gAcron

PHgtER Ad A " ofzte Aol
A=isis, Elolt ofs 2022

DIO]3E Crucial P5 Plus M.2 NvMe

UREES =N : : : ooyey | ZOTAC Break the Limit
Crucial P5 Plus "===S== , - % - | | [o=mr-im=s Crucial X6
@msi  Caoeus Portable SSD

it 2z Hold g
=
ASUSROG MEI2}2 517 ceanback | intel

LEGION e¢omERN

olE 745
T o H2E] logitech (. steelseries

s - —= 5 crucial | RTEVY
\ "mg.r 3 TYRILE

EACH
AION CLASSIC1.9U

< SUBAWOE > A hmmcc

[ Poust

DMC BlA%2]

A B o o

12421 Bt 2|2, Micron

| B oFaqn M copeen
Crucialo] Q4gich. H=c U 1Rsr oim 037/ So] - SadEx= o oy
| 504
13 HoTe 23 Eii_'*ﬂﬁ!
NN o1=< A[7ix|

20Ky~
ofx|at
Chekx]

v" Exposure on IT INVEN main page is available for only above silver grade partner.
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https://it.inven.co.kr/

IT INVEN IT INVEN introduction Partner banner exposure Back-skin banner exposure

Partner Banner Exposure

Constantly expose the brand and promote products through advertising banners

X FYI, the banner is a banner exposed at IT INVEN, not an advertising banner (for only gold level higher except for sponsored banner)
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ITINVEN IT INVEN introduction Partner banner exposure Back-skin banner exposure

Back-Skin Banner Exposure

Brand banner exposure on IT INVEN main back skin

X Those banners are not advertisement banners, but banners exposed on IT INVEN .
X Regarding the cost, refer to INVEN

(30 thousand Korean Won per day)

crucial

OF] 8 M2 Qs

Crucial P5 Plus

Break the Limit

Crucial X6

Portable SSD

IT INVEN
Back-skin banner

MIZHIEQL HEEX] 21, Micron

DAl AolAk=

v' Back skin banner is available for 3 brands maximum/ random exposure.
v In case where one brand partner owns several brands, running each banner in turn is possible
but exposing multiple banners simultaneously is not permissible.
v" All banners should be made by brand partner itself and subject and exposure duration is determined after discussion.

v All banner size should be smaller than 250KB and flash image is not supported.
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Brand Partnership Package

Partnership Cost
Long-lasting Branding

CONTACT US
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Brand partnership
package

Partnership Cost Long - lasting branding CONTACT US

v" Minimum contract period is 6 months and cost of brand partnership is on monthly basis. (V.A.T. is to be added on)

Contents PACKAGE PACKAGE Silver : PACKAGE Gold 5 PACKAGE Platinum i PACKAGE Diamond

................................... (oot for 1 month) SN e Eak B SRS S = L = S
Contents contract : 6 months contract 6 months contract : 1 year contract 6 months contract : 1 year contract months contract : 1 year contract
Monthly fee $3,000 $5,000 $6,000 $10,000 $8,000 $15,000 $10,000 $20,000 $15,000
O e & MOBILE) X ® ® ® °
Like X X o o o
Subscribe X X () () ()
Subscriber DM X X X 1 2
New Product article alert X X o () o
Inven point support X X o () ()
Reported article X () () () o
Product review » 1 1 2 Always
Special article ! 2 1 1 1 2
Interview and coverage support ‘ X : o ) o
Event X 1 2 2 3
(Over 5008 givemviay required) X X X 1 | 1
Sp:r:ss;cl:lt‘ ls)I::ner X . . . , .
Bulletin board : :
IT INVEN - BT:pt.ba:ner 4 X X ¢ ¢ ¢
Vie:v :alge l‘:aar:ner X X . . .
IT INVEN back skin X X 3 days 5 days 7 days

INVEN DA Service (Imp.) X 22,500,000 55,500,000 74,500,000 113,000,000

%The number of brand can be exposed% 174 174 174 174 174

v All of INVEN contents is not to be carried over to next month. Banners on right side sponsor of IT INVEN/ top of notice board/ post is exposed on random basis regardless of contract order.

v Bill is issued at the end of month and payment is to be made within 30 days after bill is issued.
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Brand partnership Partnership Cost Long-lasting branding CONTACT US

package

STEP 2 (3~6 months) STEP 3 (6~12 months)

Recognition Familiarity

/I

Implementation of suitable event and
. Frequently expose the brand to users
promotion for brand partner. o
Increase of brand familiarity
Increase of brand & product awareness.




Brand partnership Partnership Cost Long-lasting branding CONTACT US

package

CONTACT US

INVEN Office(Gasan)

INVEN Office(Bundang INVEN Studio

-

wen RYZ= N

ESPORTS AREN A

Office 907~909, 244, Beotkkot-ro,
Geumcheon-gu, Seoul

3F, 3-4, Gumi-ro 9beon-gil, Bundang-gu, Seongnam-si, Underground Level 1&ground level 5, 9-9, Seongnam-daero
Gyeonggi-do, Republic of Korea 331beon-gil, Bundang-gu, Seongnam-si, Gyeonggi-do

Leader of Business Team 1 Leader of Business Team 2
ChanWoo Jung (Maax) Sunglin Park (Sardinn)
Office +82-70-5029-5742 Office +82-70-5029-0312
Cell +82-10-7200-3569 Cell +82-10-7456-7925
e-mail maxx@inven.co.kr e-mail sardinn@inven.co.kr
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