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The most video game-savvy marketing platform

About us

Korea’s No. 1 pastime: Gaming

Teenagers

Teenagers 
who play 
games daily

All ages

2024 Survey
in Korea

9%

4%

4%

4%

6%

Gaming

7%

Physical 
activitiesWatching 

videos

Walking

Reading

Listening 
to music

Gaming is a mainstream form of 
entertainment – and INVEN is at the heart of it.

[References] KOCCA, Gallup Korea

01

2h/d on avg
3.5h on weekends 
on avg
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Asia’s first and Korea’s only
reviewer listed on

Metacritic & OpenCritic

Official media partner for main global game shows
Juror for the Game Awards

About us

01 Korea’s No. 1 globally recognized media channel
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Rank 10s 20s 30s 40s

1 INVEN INVEN INVEN INVEN

2 Webzine D Webzine D Webzine D Webzine R

71%

29%

[References] Similarweb, MezzoMedia Mobile Report

About us

02 A massive gaming website visited by people of all ages
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INVEN

Make it to the front page by coordinating pre-

registration, launch/update periods, etc. and 

establish your game as the newest trend and 

influential force

Advertising

Content Products

Create content required for beginner players 

and distribute it through websites and other 

channels to increase lifetime value, ultimately 

securing both new and loyal users

G-STAR Promotion
Utilize G-STAR, the largest game expo in Korea 

where you can use the INVEN G-STAR promotion 

to advertise your game in the most efficient way 

as possible both online and in real life

Broadcasting & MCN Promotions

With our broadcasting know-hows, we can 

help you produce online/real life content (such 

as BDC, LIVE, esports) that can satisfy game 

companies, creators, and viewers alike

Global Marketing Services

Not just distributing news articles; it’s  about 

targeting the global audience with content and 

media tailored for each key region along with  

making full use of search engine optimization

Global Video Game Social Media
Build a sustainable content and fan-based communities 

by teaming up with Vortex Gaming, a global  game social 

media channel

About us

02 INVEN: A comprehensive brand marketing platform
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Marketing Products
Online Advertising

Content Products

G-STAR Promotion

Broadcasting & MCN

Global Marketing Services

Business
Overview
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Trend-following 32%
[Trend element]

Sawitsad(36%)
A lot of people are playing it (31%)

It’s on the top charts(24%)

Trend + Game’s influence 68% Game’s influence 30%
[Game content element]

Favorite character got their own game (25%)
Game announcement looked cool (23%)

Video clips looked cool (22%)

INVEN Ads + Game Content

You can attract gamers through INVEN ads and your 

game’s influence while maintaining playerbase via 

sustained brand marketing

Food for thought: what makes someone download a game?

Strongly agree 24%Somewhat agree 42%Neutral 24%Disagree 10%

Amplifying user retention and preventing fall-outs via ads or videos

Hardcore gamers & 
gamers who spend 

money on games
[Reference] Think with Google

Our products

03 Why advertise online
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Premium exclusive ads build momentum and influence while driving brand marketing

Our products

03 Online ads & pre-registration

Utilize INVEN’s 1.4M UV + 120M PV gamer traffic to advertise your games on PC/mobile main pages
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Pre-registration Pick main page Pre-registration Pick details page

Our products

03 Online ads & pre-registration

Pre-registration of diverse formats based on campaign conditions such as paid and ad combinations
Encourage participation through INVEN Point rewards and send long messages(LMS) regarding title releases
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Marketing Products
Online Advertising

Content Products

G-STAR Promotion

Broadcasting & MCN

Global Marketing Services

Business
Overview
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[References] Korea Press Foundation, inblog, OpenSurvey

Channel
Conversion 

rate

Online 
lookups

16%

Google ad 3.75%

Social media 0.71%

Content marketing and paid marketing provide relationship formation and conversion
in a mutually complementing relationship

Websites

Messenger services
Video sharing platforms

Social media
TV

90.5 91.4 90.8

46.5

68.3

78.3

23.3 24.9 24.9

15.9 13.4

8.0

17.6 18.8 15.2

20s 30s 40s

[Unit: %]

Mostly used text-based content

35.8%Online articles

Social media posts

Books

Web novels

29.5%

9.5%

8.6%

Conversion rate by marketing channel

[Survey] Preferred news medium by age

Our products

04 Why use content products
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Professional game journalist Suggest roadmap In-game experience

Articles written by  journalists with 

extensive knowledge and experience

Roadmaps tailored to each title 

based on actual gameplay

Provide gameplay experience for users 

through serial/strategic content distribution

Our products

04 Why use content products

Suggest content roadmaps suitable for each title and provide to players experience from game journalists

12
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Content

Owned Media

Earned Media Paid Media

Main page

Hot topics page

︙

INVEN ad display positions

Official community 

sites

Official social media 

channels

︙

Game company ‘s 
promotion channels

Naver

Daum

︙

Web portals

Our products

04 Why use content products

Deliver and expose content product suited for the triple media strategy (owned media, paid media, earned media)
Suggest INVEN’s efficient, proprietary marketing channel mixes optimized for new games
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Guides / informative articles (release)Hands-on gameplay / info & preview (pre-release)

Our products

04 Content products

Produce content ranging from guides to entertaining posts regardless of constructing community channels
Deliver content that can garner attention from users by launching focused marketing campaigns around release dates

https://www.inven.co.kr/webzine/news/?news=291245&site=thefinals&sw=%EC%B2%AB%EC%9D%B8%EC%83%81&searchwhere=subjectcategory
https://www.inven.co.kr/webzine/news/?news=289735
https://www.inven.co.kr/webzine/news/?news=285710&site=uma&sw=%EA%B0%80%EC%9D%B4%EB%93%9C&searchwhere=subjectcategory
https://www.inven.co.kr/webzine/news/?news=289745


Official Solo Leveling: Arise forum Solo Leveling: Arise  Contents Exposed on Naver (SEO)

15

Our products

04 Content products

Produce content ranging from guides to entertaining posts regardless of constructing community channels
Deliver content that can garner attention from users by launching focused marketing campaigns around release dates

https://forum.netmarble.com/slv_kr/list/31/1
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Marketing Products
Online Advertising

Content Products

Broadcasting & MCN

Global Marketing Services

G-STAR Promotion

Business
Overview
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Client

How efficiently can we create content 
that can leave lasting impressions?

Can we ensure the core message goes 
along with the current trends and can be 
delivered by the creators?

Agency

What content plans can satisfy our clients?

What content can we easily pitch to the creators?

Creator

How do we create paid ad promotions that 
are entertaining, easy, and go well with the 

game?

User

Wonder what my favorite creator has in 
store for me today?

Are there any fun content related to currently popular games?

Our products

05 Why Enchant
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Our products

05 Why Enchant

Creator management

Advertising/marketing

Broadcast production Video production

Esports production

https://www.enchantenter.co.kr/
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Available for platforms familiar to Korean users

League of Legends broadcastsAlchemy Stars 1.5thanniversary special live

Large-scale Mafia 42 creator content

Uma MusumePretty Derby special in Korea

OMEN new product celebration FIFA 23 launch showcase

Our products

Live content production (Game broadcasts)

Live online/offline promotion broadcasts ranging across a variety of themes on streaming channels
Creator matches, live showcases, video specials, etc., and promotions & extra content production through INVEN

05

Click on the image to play video

https://www.youtube.com/watch?v=nfdv4XEcJL0&t=3277s
https://www.youtube.com/watch?v=J3oVy582wcY
https://www.youtube.com/watch?v=qaSOrTAk74E&t=4576s
https://www.youtube.com/watch?v=X_qxsHMBxsE&t=297s
https://www.youtube.com/watch?v=6d7xIKQ_9gw
https://www.youtube.com/watch?v=UqXZhIE4kPc
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From one-time competitions to massive seasonal leagues,
we plan and run esport tournaments accounting for length and budget

텍스트,사람,실내,묶음이(가)표시된사진 

자동생성된설명  

Vampire Survivors streamer ranking Cyphers – JND 2023

Odin: Valhalla Rising– Valhalla League PUBG – JND 2024 Valorant – Iso Showmatch

TFT – Golden Spatula Cup

Our products

Influencer esport tournaments05

Esport tournaments ranging from one-time competition all the way to seasonal leagues that fits into your game’s platform and budget
Custom-tailored to meet your needs whether it be hosting tourneys, user reception, reporting-based promotion, and online/offline broadcasting

Click on the image to play video

https://www.youtube.com/watch?v=dO3hN4Zbrqc
https://www.youtube.com/watch?v=ztMdWN7WH40
https://www.youtube.com/watch?v=fHMiHCmg08I
https://www.youtube.com/watch?v=0j1543bjYXo&t=3s
https://www.youtube.com/watch?v=w16DEcmHzyw
https://www.youtube.com/watch?v=1lz2oZ8YObU


텍스트,모니터,점수판,화면이(가)표시된사진 

자동생성된설명  
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Defense Derby viral video

Cyphers viral video Genshin Impact relay show highlights TFT mobile version guide video

AFK Arena viral video

Viral, entertaining videos that allow for promotions that leave lasting impressions through various themes and  
also with famous influencers guide videos that provide useful information to gamers

Honkai: Star Rail viral video

Our products

VOD production05

One-time videos for content promotion such as teasers and follow-up highlights as well as regular videos
Reuse of created videos in various channels as viral marketing

Click on the image to play video

https://www.youtube.com/watch?v=nGHYBeyNRl4&t=656s
https://www.youtube.com/watch?v=CaGX4_apCNA&t=4s
https://www.youtube.com/watch?v=jAamJyjVX6c&t=332s
https://www.youtube.com/watch?v=ft9ziqlxrKI
https://www.youtube.com/watch?v=MKwUtQ99J0I&t=264s
https://www.youtube.com/watch?v=eg53svdr5B8&t=79s
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Marketing Products
Online Advertising

Content Products

Broadcasting & MCN

Global Marketing Services

G-STAR Promotion

Business
Overview
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NA & EU

Total traffic: 1.1B

SA

Total traffic: 650M

SEA

Total traffic: 100M

Marketing for global expanding game is
possible owing to our close partnerships 

with key media players in each region

Our products

06 Global Marketing Services

As a media content partner,
INVEN can provide an effective global marketing solution for our clients
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Our products

06 Why use global marketing services

Streamlined tasks

Professionally 
created content 

Search engine 
optimization

INVEN can help you create 
content and make it reach the 
global media while meeting all 
your needs and strategy

We don’t have the time
to explore and study all media with our 
manpower...

Is it even possible to make 
content that fits into our 
game and strategy?

Time and cultural differences make it 
difficult to communicate...

Can we post content on the media we 
want while accounting for strategy and 
schedule?

WHY INVEN



We upload culturally compatible content
including walkthroughs/guides/reviews/videos created by expert game journalists

25

Text content – Game introduction content Text content – Player guide

Our products

Global marketing services – Text content06
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Video uploadVideo production and upload

Our products

Global marketing services - videos06

We upload culturally compatible content
including walkthroughs/guides/reviews/videos created by expert game journalists

https://www.youtube.com/watch?v=cvGpRU2eeDE
https://www.youtube.com/watch?v=0BuLv5c0zj0
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Direct ads – Night Crows, Seal: WHAT the FUN Direct ads – ASTRA: Knights of Veda, PUBG

Our products

Global marketing services – Direct advertising06

We provide direct advertising services to focus exposures on vertical media visited by your main target audience.
By using various methods including Takeover, Display, and Pre-Roll videos, we can ensure your game receives focused attention as a trending topic.



28

Marketing Products
Online Advertising

Content Products

Broadcasting & MCN

Global Marketing Services

G-STAR Promotion

Business
Overview
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Efficient

Economic
Comprehensive 

promotion that includes 
brand zone / event / 

broadcasting / stage 
shows / influencers

Huge booths in 
Exhibition Hall 1 boast 
high visitor counts and 
help your brand to 
become widely 
recognized

SEO and online 
promotion through 
INVEN G-STAR page 
and uploading 
content

Efficient online/offline 
promotions based on 

gaming knowledge 
and user experience 

Our products

07 Why G-STAR with INVEN

We want to launch promotions through G-STAR 
booths to secure new and loyal users but...

&
Branding

Accessibility
&

All-in-one

Convenient
&

Content

Online
&

Hall 1 has great accessibility and branding 
effects but it’s difficult to join the exhibition

It would be great if our game could be 
exposed online through promotions, 
content, and SEO

We have neither the money nor resources for 
standalone booth and promotions

We’re hard-pressed to find a partner who knows our 
game and the users enough to do the job efficiently
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INVEN G-STAR 2023 brand zone

Our products

07 INVEN G-STAR promotion

Promote your brand by interacting with users at one of the booths in the largest game expo in the country, G-STAR
From brand zone planning for partners including video game companies to on-site events, all procedures are carried out as a complete package

[Go to INVEN G-STAR website]

https://gstar.inven.co.kr/
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INVEN G-STAR ads and hot topics INVEN G-STAR website

Pre-launch promotion articles and on-site photos

Our products

07 INVEN G-STAR promotion

Promote your brand by interacting with users at one of the booths in the largest game expo in the country, G-STAR
From brand zone planning for partners including video game companies to on-site events, all procedures are carried out as a complete package

[Go to INVEN G-STAR website]

https://gstar.inven.co.kr/


Online Advertising

Content Products

Broadcasting & MCN

Global Marketing Services

G-STAR Promotion

Vortex Gaming

Business
Overview



Pre-launch Launch Live

08 Game life cycle with INVEN

Case studies



The Finals – Launch campaign

MapleStory – Update campaign Lineage M – Update  / Solo Leveling: Arise pre-registration

Case studies

08 Online advertising (large-scale branding)



App Store awareness campaign / Mountain Dew campaign

Alpecin Brand Week campaign

Google Play Store Diamond Valley campaign

Online advertising (non-game)

Case studies

08



Full-cover branding – INVEN main page Full-cover branding

Full-cover branding – PC search ad (video)

Case studies

Full-cover branding08



Solo Leveling: Arise – Preview Content Raven 2 – Pre-release game info content

Case studies

Content products08



Goddess of Victory: Nikke Goddess of Victory: Nikke – INVEN main EZ Game tab exposure

Goddess of Victory: Nikke – Naver exposure(SEO)

Case studies

Content products08



Genshin Impact – Branded contentValorant – JND 2024

Maf Hills Crew – MCN collaboration broadcastAres: Rise of Guardians – 100-day special broadcast

Case studies

Broadcasting & MCN08
Click on the image to play video

https://www.youtube.com/watch?v=D_08GAAjB4Y
https://www.youtube.com/watch?v=mVqNKhUC2Y8
https://www.youtube.com/watch?v=KU8DCy-Je8s
https://www.youtube.com/watch?v=rk5nRLtb4-M


Dungeon & Fighter – IGN game introduction content Defense Derby – Social media post & SEO search results

Play Together – Sponsored newsPUBG – IGN trailer upload

Case studies

Global marketing services08

https://www.ign.com/articles/brand-new-season-for-dungeon-fighter-online


08 INVEN G-STAR promotion

[Go to INVEN G-STAR website]

2023 G-STAR INVEN brand zone

Case studies

https://gstar.inven.co.kr/


Collab event missionsCollab event open page Rewards (Digital merch) Community growth

Likes, comments, and shares after event
10,000+

Page views after event
700,000+

New posts after event
1,100+

2,500+ Digital merch sent1,200+ Participated in event mission 160+ Groups
2,000+ Group members
2,400+ Channel followers

Case studies

Vortex Gaming – Collaboration event08

[Go to Vortex Gaming]

https://vortexgaming.io/


Collab event – Eternal Return Collab event – Wuthering Waves (2nd round) Announcement – Eternal Return Website

Vortex Gaming SEO - Naver Vortex Gaming SEO - Google

Announcement – WW Naver Lounge

Case studies

Vortex Gaming – collaboration event08

Vortex Gaming – Traffic data (Similarweb)



There are many Games in the world
but INVEN always played a part in the successful ones

Closing remarks

09 End of document

https://youtu.be/qghbFjE37UQ


Bundang (Headquarters) Gasan Enchant (studios)

3-4, Gumi-ro 9beon-gil, Bundang-gu, Seongnam-
si, Gyeonggi-do, Republic of Korea, 3rd floor

244, Beotkkot-ro, Geumcheon-gu, Seoul, 
Republic of Korea, units 907-909

9-9, Seongnam-daero 331beon-gil, Bundang-gu, 
Seongnam-si, Gyeonggi-do, Republic of Korea, 
units B01, 501

Where we are

09 Contact



Biz@inven.co.kr

CONTACT US

Chan-Woo Jung (Maax) Business Director
Office +82-70-5029-5742
Mobile +82-10-7200-3569
E-mail      Maax@inven.co.kr 

Joon-Young Ko (Suoo) Business Manager
Office +82-70-5029-5753
Mobile +82-10-7642-4554
E-mail      Suoo@inven.co.kr 

Partnership inquiries:

mailto:Biz@inven.co.kr
mailto:Maax@inven.co.kr
mailto:Suoo@inven.co.kr
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