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01 AboutINVEN INVEN

o . . . . INVEN Game A comprehensive game conference hosted b
Daily Visitors 1 million daily unique visitors (UV) Conference (IGC)  |nven aeld 10 timegs since 2015 y
In-depth game reviews, industry, IR, policy, IT,
entertainment, esports, and more INVEN Awards Annual Game of the Year (GOTY) awards held

Media Partners ~ GDC, Tokyo Game Show, ChinaJoy, Gamescom, i cvery N?vember
Taipei Game Show Official Jury Metacritic, The Game Awards (TGA),
Member Gamescom Awards

Coverage Areas
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01 Traffic Overview

[Traffic Sources] [Age Distribution]

52%

42%
37%

30%

16%

Direct Organic Search 18~24

[Mainly Used Game Webzines & Communities]

50%

INVEN WebzineD WebzineR  WebzineH WebzineG

25~34 35~44

T
e

INVEN

A Leading Game Media Platform
Visited by All Age Groups

Daily Unique

Daily Page Views

Visitors
100 million+ &% 1.0 million+

INVEN is the first official “Metacritic” media partner in Asia, and

a comprehensive brand marketing platform that reaches 94%
organic users and connects with gamers across PC, mobile, Steam,
and console, spanning all age groups.

[Mainly Used Game Webzines & Communities by Age Group]

71%

1 INVEN INVEN INVEN INVEN

2 Webzine D Webzine D Webzine D Webzine R

29%

[Data Source] Similarweb, Mezzomedia Mobile Report
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02 package Overview INVEN

| What is the Branded Content Package?

Editorial content written by expert journalists tailored to key marketing periods
Featured on Inven's high-visibility main page for effective marketing execution

Content Production

High-quality content produced by professional
game journalists

Targeting Key Marketing Periods

Executed in line with major marketing milestones
such as game launches and large-scale updates

@ Branding Effect
Content exposure on INVEN's main page and

across various areas




02 package Overview INVEN

| Editorial Content + Online Advertising

Editorial content and online advertising work el
‘\\ | 17+

synergistically to build momentum, enabling m

large-scale branding among users.
Branded

Content
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Online advertising is a separate product and can be offered and executed as a bundled package upon request.




02 package Contents INVEN

| Editorial Content Production / Headline Exposure

Feature articles written directly by professional game
journalists

Produced in-house (interviews, hands-on previews, etc.) and
featured in the most prominent section of Inven’s main page.

PREVIEW -
‘AU 2y: o] EAIXY, TOIES?

[ e L = |

In-house produced editorial content (interviews, previews, N po| EAR} ma|s

hands-on articles)

Featured for 3 days in the highest-visibility headline sectionon

the Inven main page

== Additional exposure via Inven social media (Twitter, Facebook)

== Production time: 2 weeks (based on business days)




02 package Contents INVEN

| Special Page

0IRA #mutolE HAES MEEA Ent+ eARX []a=ln) EZAIY

Featured in the webzine's special section for one week,
scheduled to align with the desired pre- or post-launch
period.
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[

Up to four pieces of content displayed simultaneously on one

screen.

==  Exposure of game-related content published on Inven.

#amuo]E HAED MEZAN

== Alanding link to an official YouTube video can be included.

== Featured on the main page for 1 week
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02 package Contents INVEN

| Game Calendar, D-DAY

A fixed section on Inven's main page that highlights major
events like game launches, tests, and updates. A =Zelh

D-DAY Calendar

== Listed once per requested schedule (e.g. launch, pre-registration, event)

= D-DAY countdown 3 days prior to the event (available for Tier 2 campaigns)
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== Bolded within the event game calendar.

Game Calendar
== Featured on the calendar for an average of 3 days
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02 Product Contents INVEN
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== Spotlight section exposure on all articles published for one week.

Includes preview, interview, or feature articles written by professional

game journalists
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02 Package Summary

| Package Summary

Press Release
Game Calendar
D-DAY Calendar

Contents

Social Media
(X, Facebook)

Headline
Spotlight
Special Page

Price (KRW)

Single Content Tier1
1-3

v v

1 1

v v
Pinned for 3 days Pinned for 3 days

1week
W5,000,000 ¥W10,000,000

(® Content volume and exposure schedule can be adjusted upon request.

Tier 2 Tier 3

1-3

v Negotiable

Pinned for 3 days each

1week

1week

W20,000,000

INVEN



02 package Contents INVEN

| Inven Event Execution O Individual Product / W15,000,000

5| 45950 F=H.72

Execution of proprietary events related to game launches and updates

I

2= | w2023

Featured through bottom pop-up banners in the Inven mobile app and top
banners across all communities, with one event-related content item and
support for creating related banners.
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== 1-day banner exposure on Inven mobile app and across game communities

1 article posted and pinned in Inven's main news section for 3 days

==  Event-related banner creation support(within 30% SOV allocation) FORA  SAZRA  AAGIOEE  NYIET  AIREW  9mUY TopkA
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_  Providing event budgets, merchandise, game codes, or physical prizes
can help create a more engaging and rewarding event experience.
(Available upon request)
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02 package Contents INVEN

# https://party.inven.co.kr/blackmythwukong

| Showcase Promotion (Exposure) @ Individual Product / %10,000,000  +¢¢ <

A dedicated showcase section featured on Inven’s main page.

A branding solution to effectively deliver first-reveal videos to Inven users.

= VOD file and link delivery available ) |
w

B 15;1 -

=  Remains visible for ~3 hours after livestream ends "Oto[=2, 219 MMORPG %1

= One related content post with 3-day headline support
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02 Package Contents

| YouTube Content @ Individual Product / W10,000,000

Produce a variety of videos, including previews, hands-on reviews,
game analyses, and event coverage, and publish them on the Inven
YouTube channel.

Create YouTube video-related content and feature it on Inven’s
main page.

Publish videos on Inven’s YouTube channel and create related articles.

==  Feature video-related article headlines for 3 days

== One shorts video can be produced based on the original video. (Additional Product)

== Ads Explained Directly by Inven (Additional Product)

== QOriginal Ad Video Playback (Additional Product)

Video length: up to 2 minutes / Cost: W3,000,000
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02 Package Contents

| Content Banner Exposure O Individual Product / 3,000,000

Banners displayed at the bottom of all articles on Inven and at the
top of all community pages.

Product leading to content within Inven

== One-week fixed placement at the bottom of all articles
== Alink directing to Inven content will be inserted

== Rolling banner placement (within 30% SOV)
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02 Package Contents

| Press Release Distribution @ Individual Product / W3,000,000

Press release publication on Inven and Inven Global

Exclusive placement in Top News & Editor’s Pick on Inven’s main page

== Publication of one press release with English translation support

Pinned in the Editor's Pick section of Inven's Top News

Press release published on Inven Global

== Exposure on Naver and Google SEO

INVEN
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(O Important Notes

Q

Detailed data such as article exposure and view count are not shared due to internal policy.

N

Game-related link insertion is allowed upon request, but tracking links are not permitted.

AN

If you have specific content production requests, please provide a detailed Guideline in advance.
» If no guidelines are provided, the project will follow Inven's editorial policy.

» If thereis a conflictin content direction, Inven’s guidelines will take precedence.

Q

Only one round of feedback will be applied to articles.

N

For video inclusion in articles, please provide a YouTube link instead of a file.




02 Media Partnership INVEN

| Media Partnership

1~ G-I;-‘\Al‘l,(ll:,EEISHOW GDC I:H'NFI ﬂ%%gﬁ égl-l\illyzquﬁW

-1 ) IZEESE
gamescom THE
@ CCMESCOMm &\ / GAME

award AWARDS

@ devcom

= Official media partner for major global game shows (Gamescom, GDC, TGS, ChinaJoy)

Jury member for global awards (The Game Awards, Gamescom Awards)

== Various Inven content can be created to align with major game show schedules (available Upon Request)



02 Partnership Process INVEN

| Partnership Process

Email Mediabiz@inven.co.kr with the game title, package type, and your preferred
partnership direction.

Inquiry

Discuss detailed partnership terms, schedule, and costs with the designated representative.

Upon final agreement, prepare and sign the contract to confirm the partnership.

Proceed with brand content creation and publication according to the desired schedule.


mailto:Mediabiz@inven.co.kr
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03 Package Overview INVEN

— g A aee sa,emueavsun. O

ETEANAL

I P |

's unique Jame uide ackae tailored for
new game launches and key marketing periods

A game guide content package is a promotional product in the form of articles that provide players with game guides and related information.

! al WILOKLAMIW a4 Uuw




03 Package Overview INVEN

| Game-Specific Guide ContentPackage

Content is produced in various formats, from essential game Guides to engaging features, regardless of whether a community has been
established.

@ New Launch Package: Produces and delivers content that expands awareness and captures user attention at the time of launch

@ Extension Package: Following the New Launch Package, produce and deliver content during peak marketing periods to prevent churn, re-
engage players, and attract new users.

O ——©O o (o)

New Launch Package (30 items / 3 months) Extension Package (20 items / 3 months)

® &

Build Anticipation Build Momentum Sustained Exposure
Publish content that builds Build momentum with diverse Efficient marketing through
anticipation ahead of the content formats aligned to the = continuous delivery of tailored

game’s launch. marketing period. content



03 Package Overview INVEN

| Key Strengths of Inven’'s Game Guide Content Package

AOX0O
Game Expert Journalists Content Roadmap Guiding the In-Game Experience
Content created by highly Provide a game-tailored content Guiding the in-game experience
experienced game journalists roadmap based on gameplay through sequential and strategic

content distribution



03 Package Overview INVEN

| Game Guide Content Package Process
Game Guide Content Package Flow

Discuss
Contract
Extension

) Play Pre-release
Sign Contract Build




03 Process Overview INVEN

| Game Guide Content Roadmap
Inven's game journalists play the pre-build or launch build and deliver a content roadmap tailored to the game.

The roadmap provides an at-a-glance view of the content distribution plan and list, enabling you to shape players'
in-game experience through sequential distribution.

Example Reference: Collectible Character Development Simulation Mobile Game

L et beewes amew e

* Introduction to engaging in- = Recommended characters based = Introducing builds optimized for = Competitive character tier list

game characters

strong start

day

» Efficient early-game
progression after installation

= How to reroll and build a

= Preview content for launch

on user preferences

How to reroll and secure a strong
starting setup

Must-have or recommended

purchases

Daily task checklist for new players

Fastest way to complete daily
quests
Scenario Guide for efficient

spending

tournament victories
Efficient build strategies for
accelerated growth
Preparing for high-tier
character development
Analyzing Japanese server
data for top builds

Tailored training methods for

specific character roles

Recommended team setups for
various modes

Skill lists organized by use case
Building community consensus
using insights from Japanese
players

Major event Guides




03 Process Overview

| Game Guide Content Roadmap

INVEN

Through long-term content agreements, present a roadmap to turn new users into loyal players and enable strategic

content delivery.

Example Reference: Collectible Character Development Simulation Mobile Game

% Free and Low-Spending Users

= Recommended support cards for free-to-play
players
= Efficient spending and growth strategies based

on early server data

New & Returning Users
NEWBIE g

= Progression guide for new and returning

users

= Scenario Guide comparison for new and

returning users

O
7 Mid / High-Spending Users

Content that sets the key benchmark

for future spending.

Established Users

= Preparation for upcoming story scenarios

= Key changes from large-scale patches

= Real-world background information related to in-game
elements

= Analysis and Progression Strategies for New Characters

= Character lore, real-world references, and interesting

trivia

% Highly engaged users

= Real-world background tied to in-game
elements

= Character storylines, real-world
references, and engaging trivia about

their background.




03 Package Contents INVEN

| Game Guide Content Package Overview

From pre-launch momentum-building and guide content to player/influencer interviews and update previews

Pre-launch Content
Content that builds anticipation and draws
attention before launch

‘ l User / Influencer Interview

Update Preview
Interview with prominent players or A simple, user-friendly overview of the
.‘ influencers within the game community latest update

Guide Content
Tailored Guides for gameplay, boss battles,
and other in-demand content

Additional content requests can be discussed and arranged.



03 References INVEN

| Reference Gameplay Content Package

Produce a variety of content tailored to player interests, including game previews, guides, and player/influencer interviews.
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https://www.inven.co.kr/webzine/news/?news=295126&sw=%EB%82%B4%EA%B0%80%20%EA%B5%AD%EA%B0%80%EA%B6%8C%EB%A0%A5%EA%B8%89&site=webzine
https://www.inven.co.kr/webzine/news/?news=289745&site=nikke
https://www.inven.co.kr/webzine/news/?news=295440&site=maple

O3 Publication & Exposure INVEN

| Multi-Channel Content Package for Maximum Exposure

Leveraging Triple Media (Owned, Paid, and Earned) strategies to deliver optimized content for new game launches through

Inven's effective marketing channel mix.

........................ o Game Publisher
Promotional Channels

Official Community Forum
Official Social Media Channels

Owned Media

Naver
Daum

Yy Inven Placement Areas

Inven Main Page

Content -I NVEN Trending Topics Section

Paid Media




03 Publication & Exposure

| Publisher Channel Distribution

Produced content can be utilized across owned
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03 Publication & Exposure

| Publisher Channel Distribution

Submit to portals (e.g., Naver, Google) to boost search visibility
Gain "Earned Media" through portal exposure
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03 Publication & Exposure

| Inven Placement - Article List & Game Guide Tab

Paid Media — Article list upload and Game Guide tab exposure on Inven’'s main page
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Placement duration within the Game Guide tab is not guaranteed and may vary depending on content upload volume.
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03 Package Overview

| Package Overview

New Title Package

New game-exclusive package
Description that builds pre-launch anticipation and sustains
post-launch momentum

30-item minimum;

Production .
Standard additional content upon request
Offerings Game Publisher Promotional Channels
Publication Portal Sites
Inven Placement Areas
Additional Preview Content " & Headline Placement
Offerings Exposure in Game Guide Tab
Term 3 months
Price (KRW) W30,000,000

INVEN

Extension Package

Exclusive extension package
for creating trends with ongoing post-launch
content

20-item minimum;

Publicati "
ublication additional content upon request

Game Publisher Promotional Channels
Publication Portal Sites
Inven Placement Areas

Exposure in Game Guide Tab

3 months

20,000,000

1) Preview content can be produced when a pre-release build is provided, and advance notice is required if you wish to proceed.



03 Partnership Process

| Partnership Process

Inquiry

Please include the game title, package type, and desired partnership direction, and send an
email to mediabiz@inven.co.kr.

Discuss detailed partnership terms, schedule, and costs with the designated representative.

After final discussions, draft and sign the contract to confirm the partnership.

Publish content packages based on the agreed schedule.
Content will be posted on Inven, delivered to external channels, and submitted to portal sites.

Provide a results report on the partnership.
The report will include a list of content and corresponding links.

INVEN
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| Q&A - Game Guide Content

1. What is the scope of Guide content?

The content is purely informational or interest-based promotional material presented in article form, without any journalist opinions.
Therefore, articles such as reviews or evaluations that could influence public opinion among users are not considered part of the
content.

Depending on conditions, the types of content may vary within the delivery count for new or extension packages.

2. Can the publishing schedule for Guide content be freely set within 3 months?

For the new package, content production follows the delivery schedule confirmed during the consultation stage. For the extension
package, publishing and delivery are carried out within the partnership period, and any scheduling outside of this will require
separate consultation.

The production timeline may vary depending on the type of content.

3. Can the extension package be carried out separately from the new package?

Content products are created based Game guide content is created based on direct gameplay and coverage by Inven’s professional
game journalists. Because continuous gameplay is required from the launch stage (or from the point a pre-build is provided, if
available), it is difficult to run the extension package independently without the new package.

In addition to newly released games, the new package can also be applied to major updates or large-scale patches.
Due to the nature of the content, the extension package should follow consecutively after the new package.

4. What is the difference between the Branded Content and the Game Guide Content package?

The Branded Content package is an intensive promotion that includes one piece of original content (such as a preview, interview, or
hands-on review) along with exposure across various placement areas. The Game Guide Content package is a sustained promotion
consisting of 30 content items over 3 months for the New Launch Package, and 20 content items over 3 months for the Extension
Package.



CONTACT

I .
Bundang Office ... Gasan Office

SEOA 5]
/ &

ZRST X X

/

1_\:,?(15\

229

1?‘?1\,:, O EERZ 34 ”\

3F, 3-4, Gumi-ro 9beon-gil, Bundang-gu, Units 907909, 244, Beotkkot-ro,

Seongnam-si, Gyeonggi-do (Gumi-dong, Geumcheon-gu, Seoul

Hanguk Building) (Gasan-dong, Byucksan Digital Valley 5th)

[ ]
Enchant s...

BO1 & 501, 9-9, Seongnam-daero 331beon-qil,
Bundang-gu, Seongham-si, Gyeonggi-do
(Jeongja-dong, Seokjujae Building)
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THANK YOU

CONTACT

Business Department, Director Artz Head of Media Strategy & Planning KaEnn Business Department, Manager Kelly

E-mail | artz@invenglobal.com E-mail | kaenn@invenglobal.com E-mail ! kellyy@inven.co.kr
Mobile | +82-10-4449-0331 Mobile | +82-10-7139-0945 Mobile | +82-10-3924-8670
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